The award-winning singer/songwriter Rob Thomas has a well-loved string of hit singles and
albums. His latest music video, "Someday’, was the #1 music video on Vh1's Top 20 Countdown
in early December 09. Director Alan Ferguson turned to Emery Wells at Katabatic Digital in New
York City for the final color grading and finishing of the music video, which was shot with the RED
ONE™ 4K Digital Camera by DP Max Goldman.
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trend now and it’s the de-facto future of music videos,
commercials, and feature films. We’ve invested in the needed
infrastructure and talent to give our clients a streamlined, digital
post process that assures high-end results and low-level stress.
With an end-to-end SCRATCH digital workflow, our clients
realize they can do a shoot, and then have a color grade and
finish that gives their project a look that is on par with 35mm
film — all while saving time and money. They also have the
advantage of creating several deliverables from a single
source.”

Katabatic Digital (NYC) is a boutique media company that
blends creativity with technology to provide high-quality digital
post-production services for well-known ad campaigns, music
videos, and episodic television. Experts in high-end digital
acquisition technologies such as RED, Katabatic offers full,
real-time post production services, including color grading,
dailies, client reviews, conform, and finishing. Their client list
for the high-end advertising market includes major household
brands, including Target, Marriott, Snickers, Coca Cola,
Pillsbury, Pfizer, MillerCoors, Crisco, KFC, Citibank, CVS
Pharmacy, Rocawear and more.
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